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ENTROOUCT ION 


_ "WVery often a jack of jobs and money is not a cause of poverty but a symptom..." 
These words were spoken by U.S. President Lyndon B. Johnson in sa 1964 message 
introducing The War on Poverty. 

_ the real cause of poverty is a lack of skilis, including the skill of 
Getting fair value for the dollars spent. in setting the goals for the education 
of indian, Eskimo and Metis students, we listed the goa! of economic competence, 
This goal has two facets; 
the securing of: 

(a) a marketable skill, and 

(b) @ consumer skills. 
i# is the jatter with which Consumer Education ts concerned. We hope that Consumer 
Education wifl help our pupils and their familias to ascape the poverty cycia, 
whether they choose to remain in thelr isolated locations or mova Into the Industrial 
society. 

"Ail the poor hava lew Incomes but ali with low Incomes are not poor. Poverty 
is mot the level of income but the lave! of Iiving."” (Mrs. Helen Lemale, Bureau 
of Stetistics, Washington, B.C.) 

{+ is this statement of Mrs. Lamale that has made us consider which values of 
the Indian society today are keeping the native paople poor. We do nor mean 
fraditional valoues, but valwes foday, even though these values may have roots in 
the past. Which of thelr transitional yalues of today’s transitional Indian soclety 
will have to change if the poverty cycle is to be broken or success achieved In 
the industrial society? 

When the traditional society came info contact with the industrial society 
and its richer diversity of goods and services, 4 new standard of consumer 
aspirations was gsnerited among the native people of Canada. However, these 
aspirations have never been fully reached. This group has selected Three values 
which help explain the gap between consumer aspirations and consumer achievement : 

: (a) The sharing pattern 
(b>) Tae inmmediate-reward patrern 
fe) The belief ethat the Individual. cannot manipulate his environment. 

Traditionally, work end the fruits of labor have been shared to ensure a 
minimum standard of jiving. The value of sharing, carried Into today's transitional 
society, pravents a person who by luck of herd work has suceseded tn getting a 
higher income from getting ahead of his fellows. His kin group expects te share in 
his good fortune, and ho is “eaten out". This prowess of what Erikson calls 
“cultural pathology” is beginning te break down. In the more accultwrated areas, 
many indians are beginning fo kepp the products of their labor for their own use, 
@.9., Surplus meat and tish gees into a family freezer instead of being shared. 
Perhaps this break-dewn has been accelerated by the refusal of certain segments 
of the society to share in the work Involved. 

Traditionaily, the indian people had to plan ahead for hose periods of the 
year when food was shor’. Pemnlcan was made, caches prepared, and fish dried to 
tide the people over the jean time. When the Europeans cama, killing the game, 
restricting the fishing, and confining the Indian people to reserves, the indian 
neopie were forced to live on a day-to-day basis, swhsisting aS best they could. 
This made of living has become almost an instinct, according fo some commentators. 
it prevenys the individual from saving for the future, and making long-range plans. 

We would like to know how any person can save on the income of most Indians, 
Eskimos and Mefis. The struggle for survival stilt goes on. 

The traditional Indian felt that the environment was beyond his power to 
manipulate. He coyld not shape his own destiny. The belief, carried tnto the 
present world, leaves the individual with a feeling of helplessness, and without 
ttotivation to change his ways in order to change his situation. in this, he Is 
much jike the person entrapped in the poverty culture segment of the industrial 

/7/ society. | 
YoATE i desiging our curriculum, we also had to consider fhe values of The 
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oy iety and the directions in which those \ He ave chenging. When people 
Sf | furetion, they meen moving toward the cu! of middle-class cee rial 
societ So 17 was at these vatiues that we looked. ay jen Pe be useless to acquaint 
i Bek. PEakineior Metis’ Students with values of our parents, or even tods: yaiues, 
if these whit not be the vaiuos of tomorr: Thus we had to estimate and predict 
’ nges dabei wit? fake place in the values aft middie-class North Americans fn 


: Bybee Grote the foliowing changes: 
dab tess individual Jong-term saving 
 €b) Consequentiy, fess postponing of expendi tures 
- {e) Greater reliance on credit 
4d) tntensified and depth-motivated advertising 
> te@) More emphasis on icisure, and associated services 

) This course of study is presented in the hops that through It, the Indian, 
Kimo ond Metis student may become fadermsd abou? and acquainted with the econemic 
tivities of industrial societies. We Imoly no Judgement values on tha 
Slative merits of his culture and that of which we are products. We have tried to 
iescribe what exists and what will exist, so that the student? may meke more 
informed decisions and fake greater advantags of those aspects of the industria! 
-_— econciity in which he wishes to participate as a consumer. 





wo oe ansure that each pupil sefs the oreatest value - both materially and 
psychologically - for eech dollar spent, now as an adolescent and later as 
a a adult. 


_ (2) to. acquaint with and initiate Inte the Industrial soclety’ $ economic system - 


U 


a tnstitutions and methods ~- with a velw fo improving the choice and buying 
_ of goods and services, in the hope of raising the individual's and later the 
. “ella a ard standard of ilving. 


= 
















Mowing areas of study ars caly suggestions which may be deleted or supplemented 
eae 7o the instructor's interpretations of the needs of his pupiis and 
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Why people buy goods and services 
sacaeschdle and juxuries 


ss fijm, The Transition 
ra discussion of what this class wishes to fearn isi the 


7: 


iy tre ve iv wa al im in 


= 










; 
war te > Hy Th ri 
tar vy J : 
1 =; { 
; wie 
at} = 
i te 
wk Gre = 
- 
Fk) ae 
0» Sew mH=a 
1 
Ps > 
a i 
er | 
4 ¥ , 


; a Q j se) ine : : 

oe oO ee fre Ve « ware’ Bsa bite 
un 7 

st ‘ 


pt . ~~ ey, = gio 
‘ i as 


a) mae 





3 


UNIT 2 Buying, Owning and Operating a Car 


(a) Content: 

Planning your purchase. 

Used or new cars 

Other costs of # car after the purchase 
Car feans 

The purchase: 


§ ee o6 06 


3; Things to watch to avoid belng cheated 
: Selecting the car 

; Contracts 

- insurance 

; types avallabie 

: Driver responsibl lity 


{b) Processes: 
~ Look at and sige cars {in the local area fron the solat a ylew of potenti 
purchasers. If possible, have a trained person col ial & 
- Examine used! oh ads tn the newspapers 
- Examine actual insurance policies 
- Examine a car purchase contract for the conditions of aurchase. 
(c) Resources: 
= Sportsman|ike Driving, published by the American Automod! le Association 
- Avronobi ie advertising literature from car dealers. 
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= information from Public Relations departments of major automobile manufacturers. 


UNIT 3 Transportation 


(a) Contents 

- Advantages and di sadvantag s of various motheds of travel. When each should 
be used 

- Knowledge, skills amd vechniques involved in travel, such as: 

; Timetables 

3: Reservations 

: Tipalne 

: Accommodations 

> Privileges of various classes of ticket 

: indian Status Card, and its priveleges 


(b) Processes: 
- Pupil planning of an extensive trip, comparing costs. 
- Make 6 trip with fhe class. 
if available, cal! upon a travel agent as @ resource porse 
Compare the services and casts of var lous Cale and hotdis and camping 
Pian a shopping trip to town. Compare costs of transporta at lon 
(e) Resources: 





- Travel materials from train, alr, bus and boat companios and from travel agents 


- A.A.A. hotel and mode! rating publication 
- Government tourism publications. 


Unit 4 Food 


(a) Content: 
~ Canned and packaged food 
¢ Quality 
: Labels 

Price 

Dairy products 

Eogs, grade, size 
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Digitized by the Internet Archive 
In 2022 with funding from 
University of Alberta Libraries 


https://archive.org/details/approachtoconsumOOhunt 


Meet and fish 
Quaiity and its measurement 
Buying for value 
Cuts 
Home goown and produced foods 
Bakery products 
- Vegetables 
{b) Processes: 
~ Set up a miniature co-op, using actual !fines of merchandise 
~ Where possible, tour wholesale and retail! ¢ood outlets 
Weamine the information on toad labels 
Prepare @ wask'’s shopping lis? 
~ Compare advantages and disadva 
(cs) Resources: 
- From Homa Economics Branch, University of Saskatchewan Extension 
Department, these pamphlets: 
"Food Grading in Canada" 
"Buying by Grade" 
"Value for Food Do! lars" 
"Good Heath” 
:"How to Buy and Cook Meat" 
"How to Buy and Cook Poultry" 
~ N.&. Brown, Consumer Education 
~ Teaching aids on Fond and Nutrition, from the Amer! 
§600-20th Strest, N.W., Wash! hgten, D.C. 
=~ Panphiets on Food and Food Quakery from the American Dietitics Assn., 620 N. 
Michigan Ave., Chicago, /i!. 
“Various pamphlets from your Cradi? Union 
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nrages of quantity buying 
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can Home Economics Association, 


Unit 5 Clothing 


fa) Contents 
“Methods of sizing clothing 
Materials and quality 


~P FOCESSAS , uh as Sai 
= Buy ing etary is baa rae) 
(bp) Processes: 
“Plan @ wardrobe for yourse | t 
= Make a display of common 
- Field trip to a clot 1 store 
= Discuss cases of urwise buy ing by members of the class 
(ec) Resources: 
- Mail-order catalogues 
- Pamphiets from % the Credi® Union 
~ C.l.L. provides samples of man-made materials in class quantities 










Unit 6 Hous!ng 


(a) Content: 
~ Buy or rent? 
Things to knew when renting @ house 
When buying a house 
Hew or used 
Location of tha house 
Size of house 
Furnishing the heu-e 
: Mortgages 
: Costs of running a house, including taxes 


oe Proceeaduct a survey of focal housing 
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- Plan a house for yourse! ¢ 
Compare costs of running a home locally and in a city 


~ Bring in the Indian Superintendent to discuss houstng on the reserve 


- Tour the teacher's home 

~ Examine house ads in a city paper 
(c) Resour eas: 

~ House plans from a fumberyard 

- Indian Agency booklets on hous ing 

~ N.E. Brown, Consumer Education 

~ Ads from big-city nawspapars 


UNIT 7 Leisure 
(a) Content: . 
~ What is available? 
- Alcohol. 
- Clubs and membership 
(b) Processes: 
~ Establish a club 
- Survey your community for recreational activities 


UNIT 8 lasurance 
(a) Content: 
~ Automobile i nsureanre 
- Property risk tnsurance 
~ Life Insurance 
~ Hospitalization insurance 
~ Government social insurance plans 
- Deciding when amd gow much to Insure 
(b) Processes: . 
= Bring in a resource person, such as an insurance agent 
- Prepare some basic Arithmetic orobiems regarding tasurance 
~ Examine some actual insurance policies 
(é) Resources: 
= isonhardy 2 Ely, Mathematics for Evaryday Living 
= "Life Insurance - A Canadian Hangbook", from tha Canadiay Liga 
Association - 
~ "The Story of Life insur ance . available as above. 





UNIT 9 Communications 
(a) Content: 
~ Filling out catalogue orders 
~ Writing telegrams 
The telephones 
Using a directory 
Telephone courtesy 
Costs of shove service 
Using the nevspaper 
The format 
Advartistng and classified ads 
- Sending money 
{b) Processes: 
~ Practice using each of the content skills 
~ Use @ tape recorder for telephone practice exerc] 35. 
(¢) Resources: i 
~ City telephone directory 
~ A representative of the telephone company 
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~ Purpose of advarfising 
= What the consumer should guard against 
= How pecpic are influenced In what they buy 
_ = How fashion and style inéiuence buyin g 
~ Advertising techniques: 
Trade~ins 
"es is" sales 
Seconds, irreguiars and factory rajects 
Clese~out, fire and stock reduction sales 
Discount houses oe 
Misleading pricas 
Free gifts for inspection of merchandise 
High pressure advertising 
(b) Processes: 
~ Compare good and bad advertising 
- Bulid a bulletin board display of ads 
~ Compose an ad, 
te) Resources: 
~N.E. Brown, Consumer Education 
- Y. Packard, Hidden Persuaders 


«UNIT [1 Developing Values to Live By 
a) Gontent: 
- How one comes by His values 
_ . ~ Co-ordinating values and consumer sk) i's 
>) Precessas: 
3 = Use film listed below a& infroduction fo a discussion of vel ues 
ke) Resources: - | ‘ 
| ~ Flim, Relocation at Elltet Lake, K.F.B. 
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UNIT §2 Pianned Spending 
fe) Contents 
~ Advantages sad disacvantages of budget) ac 
- Preparing @ buige?. 
Personal inventory 
Essential and son~assential items 
Drawing up a. budget. 
, {b) Processes: | 
- Drew up @ personal budget, using an assumed Income 
= Plan, budget for, and carry Phrough a Community social activit, 
{c) Rasources: 
: = Band of Nova Scotia bockiat on Budoering 
- N.E. Brown, Consumer Education 
~- Canadian Life lneurence Assoc,., series of pamphisys 


WIT 13 Credit Buying 

Ca) Content: 

_ = Case for cash vs. Case for credi? 
= Who gets cradif privileges? 
= Credit-user’s responsibi! ities 
= Kinds of credit account 

v cards 
SASS |Ons 

s wider the Indian Act 


ii ation of credit charges 
a... | 
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~ Examine sales contracts 
~ If possible, visit a smail debts court 
{c) Rescurces: 
~N.E. Grown, Consumer Education 
= Leonhardy & Ely, Mathematics for Eveyday Living 


UNIT 14 Banking institutions 
(a) Contens: 
~ Chartered benks, credit unions, trust companies 
~ Terminology used 
Using banking services 
Using accounts 
Making deposits and writing cheques 
Interest 
Loans 
Other services 
{b) Precasses: . 
Use common banking forms for hypotehtica! situations in the classroom 
Build a display of banking forms 
Set up @ classroom Credit Union 
fork out some iinrerst problems 
- Find out what curren? borrowing reves are. 
(¢) Resources: 
~ Ganking forms, available from and bank, credi¢ unlon, or trust company 
~ Pamphlets available from all banks and ecredi?+ unions 
- lLeonhardy & Ely, Methematics for Everyday Living 


¥. SOME GENERAL SUGCESTIONS 
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‘}. Any opportunity for an indian child to visit the teacher's home, and in any 
other way observe how the feacher himsel? appites The content of this course 
to everyday living should be utilized. 


2. Any real-life situation that will add to the impact of this course should 
be used as a first priority. Anything elise, particularly content and mock 
situations, must give place to the real-life situation. 


| 3. Consumer's Report is availabia at reduced rate to schools. 


4, Further detali for much that is included in this course can be found tn: 


‘the Co-operative Scheo!~Work Training Program which is available from the 
Saskatchewan Department of Education. 


5. it muy be advisable to surchase ciass quanti¢ies of Consumer Education, by 
N.E. Brown. Sevara! units of this course are included in this book. 


Yi. CONCLUSION 


. We have attempted in this program to have pupils live the processes or deal 
with concrete material of industria! society. From our contacts and observations, 
we would conclude that a simifar course of Consumer Education Is required by chiidren 
who are themselves products of the Industrial society. 
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